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Chapter 1: Becoming an Affiliate 

Marketer 
 

ecoming an affiliate marketer is said to be the 

easiest and most cost-effective route to online 

success. By not having to be a creator of any type of 

product being sold, along with the tasks that come with that 

business model, you’re able to fast track your Internet 

earnings. 

But even the easiest options sometimes have many 

intricate details you need to know. Glossing over it from a 

broad-view perspective is nice (and motivating), but unless 

you know what all really goes into being an affiliate, you’ll 

be baffled at why others are raking it in and you seem to be 

struggling.  

Affiliate marketers aren’t just out there writing reviews 

based on the specifications of products. Consumers can 

read for themselves. What they need you to do is research 

their problems, discover the best solutions, and tell them all 

about it. 

They want you differentiating between similar items, giving 

an honest account of which one you’d choose and why. 

They want you to look out for them when it comes to quality 

and price – and warn them against making poor choices in 

how they spend their money.  

Some of your tasks are administrative and creative, but 

others are strategic – designed to help you dominate over 

B 
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competing affiliates who are also vying for commissions. In 

this book, you’ll find 26 tips you can learn and apply to your 

business so that you thrive as an online affiliate and position 

yourself as a competitive entrepreneur. 
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Chapter 2: Amazon Associates 
mazon Associates Have the Potential for Big Cross-

Promo Commissions. 

Many affiliates like to promote Amazon products 

because Amazon is a recognized, household name. This is a 

big reason for its success because consumers don't have the 

same threshold of scepticism or hesitation as they might 

have for an unknown vendor. 

But there's another reason that Amazon Associates, which 

is what affiliates are called on that site, love promoting their 

products. Not only do you get paid commissions on the 

products that you are actually reviewing from your blog, but 

you also earn money on anything else that customer puts in 

their cart. 

Whether or not they are Amazon Prime members, they will 

often add items to their cart that they know they need or 

want, whether it's a product for personal use or something 

they are purchasing for someone else, such as a birthday 

gift.  

Anything that your buyer puts in their cart and checks out 

in the course of 24 hours from the time you sent them 

there, you will earn a commission on. So even if they check 

out for the item you sent them for, and then come back a 

couple of hours later to buy something else, you are going 

to get paid. 

This type of crossover promotion potential can help you add 

on an enormous amount of income. Not only can you leave 

it to chance and see what else the consumer may purchase, 

A 
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but you can also recommend that they take a look at other 

items while they are there. 

Amazon even does a lot of the work for you, making very 

targeted recommendations on the page they land on so 

that they can add additional items or consider looking at 

similar products. 

Go to Amazon Associates (affiliate-program.amazon.com) 

to sign up and become an Amazon affiliate. Answer a few 

questions. It’s easy, quick and automatic. You must have an 

existing website. 

You will be issued with an Amazon affiliate id. 

Then, log in to your normal Amazon account at amazon.com 

and find a product you would like to promote. 

At the very, very top underneath “Amazon Associates” you 

should see “Site Stripe” and to the right of that, the 

heading “Get Link”. 

Underneath the heading, there are three alternatives: 

Text, Image and Text+Image. This is where you get the 

Amazon product link for your website. These come in the 

form of html code. 

You must use Amazon’s product links. Unlike other affiliate 

vendors, Amazon does not allow you to simply attach your 

affiliate id to text, image or button. 

Embedding the Text+Image html in your website renders 

as a small image of the product plus some descriptive text. 

The Text and Image links give you text and a larger image 
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independently. My favorite is to use a large image, with 

the text underneath it. 

Clicking on either the image or the text will take your 

visitor to the product on Amazon, with your link 

embedded. If they purchase the product (or any other 

Amazon product in the same session or within the next 24 

hours) you will get paid the affiliate commission. 

Note that Amazon requires you to display an affiliate 

disclosure (their recommended wording is “As an Amazon 

Associate I earn from qualifying purchases” close to the 

affiliate link. 

You can read Amazons’ terms for the Associates program 

at Amazon Associates Operating Agreement. 

Note also that if you don’t make at least 3 sales in your 

first 6 months, your account will be terminated. If this 

happens, you can immediately apply for a new one, but 

will need to update all the links on your website with your 

new affiliate id.  

https://affiliate-program.amazon.com/help/operating/agreement/ref=amb_link_CuEFfNjrT5e6KX3yy-aSng_1?pf_rd_p=d13de3bf-c4ea-40ed-a692-676b15d243a7
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Chapter 3: Bonus Creation 
onus Creation Is a Way to Win Over Consumers. 

As an affiliate marketer, you may find a product 

that is pretty good, but it has something missing. 

For example, they may not cover a specific detail 

as in-depth as you think it should be covered. 

Even if they didn't just mention it in passing, they may have 

given the information in a way that you feel wasn't clear 

enough or the right strategy. Or they may not even mention 

it at all. 

You don't have to pass up the opportunity to promote a 

fairly good product when there is a solution available that 

can help you plug any holes that may need filling. You can 

do this through the use of bonuses. 

For example, if you spot a subtopic that is in desperate need 

of an expansion explanation, you can whip up a quick report 

or video that addresses this information that you feel the 

readers would need. 

That way, you can promote with a clear conscience, 

knowing that your buyers will have everything they need, 

regardless of whether it came from the vendor or yourself 

in bonus form. 

Another situation that can occur is if there is a lot of 

competition for a product that is solid on its own. You may 

want to promote and earn a nice sum of money during a 

product launch. 

B 
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If there are a lot of others promoting as well, you have to 

find a way to stand out so that customers want to buy 

through your link as opposed to someone else’s. A bonus 

can help you do this, because many customers do what is 

known as bonus shopping. 

This is for people who already know that they want to 

purchase a product, and instead of going through the 

vendor’s link directly, they will go and look at all of the 

affiliates who are promoting and see who has the best 

bonus. 

Some consumers definitely have loyalty to certain affiliates 

or vendors and will always purchase through their link. But 

others want to make sure that they get the most out of 

there purchase, so they shop based on what's in it for them. 

Your bonus can come in the form of an eBook or report, a 

video or series of videos, or even private access to a case 

study that is gated content on your affiliate review blog. As 

long as you are giving them additional value, you can 

position yourself to earn more than other affiliates. 

When you promote the product, emphasize the great 

benefits that it provides or the pain points that it relieves 

but… you noticed that there was this one thing missing. Not 

to worry, you’ve solved that problem for them. As soon as 

they buy the product, come back here and fill in their name 

and email address so you know where to send their bonus. 

What’s to stop them claiming the bonus even if they don’t 

buy the product? 
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Nothing, and some people will. But so what, you’ve lost 

nothing and gained another contact for your mailing list. 

And if your bonus is really good, some of them will come 

back and buy the main product anyway! 
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Chapter 4: Cookies Matter 
ookies Matter When Your Goal Is to Promote for 

Long-Term Commissions. 

A cookie is either an expiring or permanent referral 

tracker that tells the vendor or platform who sent the visitor 

(buyer) so that they can get paid for that, and any additional 

purchases the customer may make.  

These are great for situations where there may not be a one 

time sale. For example, the customer may come back to the 

funnel for the purchase of a one time offer upgrade. Or they 

might add additional items to their cart.  

You may think that the longer the cookie lasts, the better it 

will be for you. And sometimes that can be true. But if you 

send a bunch of traffic to a site where these customers have 

already been cookied in from someone else, it can backfire 

on you.  

Even though you convinced them to buy a particular 

product, the previous referrer is the one who gets the 

financial credit for it. That isn’t very fair. So you have to 

think carefully about which cookies you want to promote.  

Last click cookies are popular, because it gives each affiliate 

the chance to earn based on whoever sent the visitor in the 

most recent period of time. Now many are saying we’re in 

for a cookie-less future.  

But that’s not really true. There are first party, second party 

and third-party cookies. The second party ones are not a 

concern to affiliates – those are more B2B situations. The 

C 
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first party cookies, where the person visits a site and they 

track the experience, is still in effect.  

Third party cookies are the ones from other sites, like when 

you get retargeted across different platforms. In some 

places where GDPR is an issue, consumer have to be given 

the option to opt out of these, so those are the only ones 

that won’t be working the same.  

Your cookie links as an affiliate will be in normal working 

order, so you only need to ask yourself if you want to 

promote things that have the set timing to last click, 24 

hours, 30 days, lifetime, and so on and select products to 

promote that are in line with your preferences. 
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Chapter 5: Digital Product 

Promotions 
igital Product Promotions Require More Than a List 

of Specs. 

Digital products can come in the form of tools that 

people can download and use or access online or info 

products that they can read or watch via a video series. 

when you are promoting digital products and tools, you 

want to do more than just regurgitate a list of features and 

benefits that the vendor has put on their sales page. 

The customer is not illiterate. They can read these 

specifications on their own. What they are looking for from 

you is a little more insight and guidance on whether or not 

they are making a good choice in spending money on this 

product. 

Of course, you do also need to include the specifications of 

the product. They need to know if it's a text or video 

product, if it's downloadable or in the cloud. If there are 

details such as page and word count or minutes or hours 

worth of video, you want to include that information as 

well. 

For these types of reviews, you also want to talk about what 

the tool or course teaches or does. Sometimes, vendors can 

be a little vague on their sales page because they've been 

taught to hype up the benefits only without going into great 

detail about what something does or how it works. 

D 
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If you have been blessed with the opportunity to have an 

advanced review copy or even purchase it prior to writing 

your review, you'll want to give more of that information 

away, without obviously sharing anything that the 

customer should be paying for. 

There are many times when a vendor might say something 

is push button or overnight in terms of the ease or speed 

with which they will have success. But the truth is, there's 

more work to be done and more effort to be put in in order 

to get the results the vendor is bragging about. 

There are also true costs involved that are often not 

disclosed to the consumers. For example, you don't want to 

blindly promote a product that teaches people they can 

have zero upfront costs using a tool that writes content for 

them – only to find out the tool isn’t free at all, but merely 

has a short-term free trial.  

Imagine your customer spending $37 on a course teaching 

them to do this, only to find out they will have recurring 

costs to access the tool that they were told was free. Not 

only will they be disappointed in the vendor who is using 

this type of hype on the sales page, but they're going to be 

annoyed at you for steering them in that direction and not 

disclosing the truth about it. 

You want to look at the reputation of the vendor who is 

selling this tool or product. It's going to have a big impact 

on whether or not your subscribers will continue to trust 

you when you are sending them to people who either have 

a reputation for serving their buyers or someone who is 

known to be a scammer. 
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If you are just promoting someone to earn a commission 

because they happen to be your friend online, this isn't a 

good enough reason for many consumers to purchase from 

them. 

They're very particular with who they spend their money 

with, so you have to have some proof or experience with 

the individual, or at the very least no proof of any unsavory 

behavior. 

When you are promoting digital products in particular, you 

want to not only let your potential buyers know about the 

front end product, but also any upsells that are available in 

the funnel. 

Upsells are going to be important to the consumer because 

it helps them figure out which parts of the launch they need 

or want ahead of time, so they can budget accordingly. 

If you are able to tell them ahead of time what each level of 

the launch includes, they may want to purchase the front 

end and the third upsell, but bypass the second one 

because they don't have the budget for it. 

You may earn more by having them purchase the third 

upsell with the front end, but if you don't tell them what 

that third upsell is, they may go ahead and buy the second 

one, not knowing that the third one would have been an 

option or that it would meet their needs better. 
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Chapter 6: Enhancements to 

Earnings 
ou Can Negotiate Enhancements to Earnings as an 

Affiliate. 

As an affiliate, there are some ways that you can 

negotiate for you to get a better deal for your own 

earnings or list building purposes. The first, and 

most obvious way is to look for launches that have a built-

in contest. 

You can often find these through the third-party platform 

that you're promoting on, and they will often have a page 

dedicated to launches that have contests coming up, telling 

you what the dates are and what type of contest is being 

run. 

This is something you can do on your own without even 

having to negotiate. But you can also arrange for additional 

earnings by going directly to the vendor and asking for a 

bump in commission. 

This is usually effective if you have a powerful track record 

as a top performing affiliate. If you have a low score or 

history of promoting where you are ruining someone’s 

conversion rates by sending junk traffic, don't expect to get 

an approval for a bump in commission from 50% to 

something like 75 to 100% on the front end. 

Another thing you can arrange to help bump your earnings 

is a spot on their download or thank you page. If there is a 

new launch going on, with dozens of affiliates sending 

Y 
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traffic to the vendor’s product, having a spot on their 

download page with a graphic that leads to your lead 

magnet page can help you grow your income significantly. 

While you can send them directly to a product that 

complements the one they just purchased, a better option 

to get more results is to give away a free gift on a lead 

magnet page that ensures they get on your list so that you 

can market it to them in the upcoming weeks, months, and 

years. 

This doesn't cost the vendor any additional money, and it 

gives you a spot on some prime virtual real estate where 

you can drive traffic to your landing page without even 

having to spend money to do so. 

Another thing you can do to increase your earnings as an 

affiliate is to negotiate a private deal for your list. If you 

have subscribers who would be interested in a vendor’s 

products, you can have them put together a discount or a 

bundle deal that only your list would be able to access 

through your affiliate link. 

Again, this is often done for people who have a significant 

number of subscribers or who have a list that converts 

highly, regardless of how large or small it is. Vendors often 

love to arrange these types of deals on products that are 

sitting stagnant and not currently in a high earning launch 

situation, so don't be afraid to ask. 
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Chapter 7: Funnels 
unnels Are Where You Stand to Make a Lot of Money 

on Digital Promos. 

We talked about funnels a little bit previously, in 

terms of what you need to convey to your prospective 

buyers. But now, let's look at how it stands to benefit you 

in terms of your earnings. 

Whenever affiliates are looking for products to promote 

that are digital, they often require a funnel to be in place so 

that they can maximize their earnings with a promotion.  

If a vendor only has a front-end product, unless it is priced 

significantly, most affiliates will bypass the product because 

they are looking for things they can earn a nice commission 

from. 

While a front-end only product might give you between $5 

and $17 of commission normally, a funnel might deliver an 

affiliate marketer well over $100 worth of commission per 

sale. 

In a funnel, the product launch unfolds giving the customer 

the opportunity to purchase a front end, typically low price 

point item. This is often a no brainer that the consumer will 

have very little hesitation in purchasing. 

Once they purchase it, they will be presented with a one 

time offer upgrade page known as an upsell. On this page, 

they will have the opportunity to buy the upgrade or say no 

to it. 

F 
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Then, if they say yes, they may be taken to another upsell 

page, as many times as the vendor sets up different offers. 

If they say no to any of these offers, they may be taken to 

the download page or they may be taken to a downsell 

page. 

A downsell is a lesser product option usually at a lower price 

point that the customer can consider instead. For example, 

if you are an affiliate promoting a private label rights 

launch, you may be promoting a pack of 35 articles for $17 

on the front end. 

When the customer goes to the upsell page, they might see 

a new bundle with a full eBook, 10 product reviews, and 15 

articles. It might sell for $60, giving you an additional $30 in 

commission.  

But if they say no, the vendor might send them to a 

downsell page that gives them the opportunity to only buy 

the eBook for $20 instead. If they take that option, you’d 

still earn $10 in commission without it being a complete 

bust.  

Tiered price points usually increase from the $7 to $97 or 

higher range. Some vendors have very high ticket upsells, 

for items such as personalized, one-on-one coaching or a 

high-level course or done for you service option. 

Where many affiliates go wrong is in not promoting the 

items in the funnel. Instead, they will only focus on the front 

end product. Nowhere in their emails will they even 

mention what is in the upsells. 
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You don't want to promote the exact specifications of the 

downsell because then you are sabotaging the vendors 

opportunity to earn money with his upsell. But you 

definitely want to give your readers and subscribers the 

details and benefits that you see and then purchasing each 

level of the upsell offers. 

You can also advise them on what to skip if they are on a 

budget period for example, if their second upsell is 

something you feel is not needed or valuable, you can 

advise them on the things that they should consider 

investing in. 

Bonuses for each level can be created to help you earn even 

more commissions. You are not restricted to creating 

bonuses only for the front end product. Most platforms 

have a system where you can upload your bonus for each 

of the front end and one time offer upgrade items.  

You may not be able to include it for each downsell, but 

that's not necessary in order for you to increase your 

earnings as an affiliate marketer. Even if you have 

previously viewed funnels with a disdain as a consumer, 

make sure you are targeting them as an affiliate so that you 

can maximize your earnings and the benefits and value that 

your readers will get. 
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Chapter 8: Google Specifics 
oogle Has a Specific Way They Want Affiliates to 

Create Review Content. 

You may have a list of subscribers that you promote 

to, but that doesn't mean you don't care about optimizing 

your product reviews on your blog for Google’s and other 

search engine results pages (SERPs). 

They are frequently rolling out updates that help teach 

bloggers and site owners what they are looking for in terms 

of good content that will be ranked well. First and foremost, 

they want comprehensive content that covers all aspects of 

a product when you are reviewing it. 

They want you to show that you are knowledgeable and not 

just cutting and pasting the information from the sales page 

into your own site. One thing they always say they are 

looking for with content now is authenticity and expertise, 

so you want to make sure that you are showcasing more 

than just details about the product, but instead your own 

thoughts and ideas to explain why this product is the best 

option for the consumer. 

This means you also have to be honest about the drawbacks 

with a product. They don't want everything on your product 

review blog to be hyped up in an insincere manner. They 

know that their users are looking for people who can guide 

them in their decision, so anything you can add to the 

analysis will help. 

They also specify that they want you to link to more than 

one vendor, whenever possible. Specifically, they say, 

G 
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“Consider including links to multiple sellers to give the 

reader the option to purchase from their merchant of 

choice.” 

This makes sense from a consumer standpoint, and it also 

gives you the opportunity to earn your commissions from 

people who are adamant about not purchasing from certain 

platforms or vendors. 

So let's say you are in the survival niche and you are 

promoting a survival food bucket. Normally, you might just 

go grab your Amazon Associate’s link to promote on that 

site since it is easily recognizable. 

But because there may be individuals out there who don't 

want to support a company like Amazon, it's beneficial to 

you to find other ways to promote it. That same product 

may be found on other sites such as Walmart or even being 

sold directly from the vendor using a built in affiliate 

program from their own domain. 
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Chapter 9: Hyperlink Tips 
ere Are Some Hyperlink Tips for Affiliate 

Marketers. 

Many affiliate marketers know how to get their 

link, but not how to necessarily use it properly. 

Some wonder if they should cloak their link. This 

is a gray area that may or may not be right for you. 

In fact, there are some affiliate programs that will ban you 

if you cloak their link, so you want to make sure that you 

are abiding by whatever rules the program has set in place 

so that you don't lose your commissions and your entire 

account. 

Cloaking a link is simply masking it so that the consumer is 

not able to see the exact destination that they are going to. 

It can also shorten the URL to make it less messy for the 

reader. 

Some people cloak their link so that they can track different 

elements of the traffic they are sending and how it is 

converting. A lot of people cloak them so that it is branded, 

such as using their name/recommends/product as the 

format. 

There are different tools that can allow you to cloak your 

link and add different tracking elements. Pretty Links and 

Tiny URL are two options, but there are others if you want 

to use them for your affiliate marketing campaigns.  

Another thing you want to know about hyperlinks is using 

them with anchor text. Some people don’t realize that they 

H 
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don’t have cloak the link itself if they use it in anchor text 

instead.  

For example, some people simply use a call to action like, 

“click here” but you can also use strategic sales lingo to send 

people to the offers you’re promoting. This includes 

wording like, “check availability,” or, “price compare here.” 

You can also use the exact name of the product as your 

anchor text. Or you can use other wording, such as 

bestselling (product type) or other verbiage. Make sure that 

the platform you are promoting for allows you to use 

anchor text to send traffic to their offers. 
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Chapter 10: Influencer Affiliates 
nfluencer Affiliates Are Making Good Money on Social 

Platforms. 

Vendors are no longer simply recruiting mass affiliates 

who happened to be bloggers to promote their products for 

them. many of them are now targeting influencer affiliates 

who have a very large following on social media platforms. 

Social networks have become one of the most powerful 

traffic generators to date, and you can use them at no cost. 

However, you can also pay an influencer a set fee or ask 

them to become an affiliate and earn on each sale of your 

product from their promotion. 

Many times, influencer affiliates do a great job of promoting 

your product without it even seeming like it's a promotion. 

They do it in a way that makes the viewer assume the 

product is just simply one of their favorite personal choices. 

Even if there is a disclaimer involved, it is often more 

convincing coming from an influencer that they already 

follow, like, and trust then it would be from a random 

blogger that the consumer happens to land on from a 

search engine. 

What's great about using social influencers as affiliates is 

that it creates more of a buzz by having instant social proof 

in the comments. Not only will you get the momentum from 

the promotion that the influencer puts out, but their users 

engaging on their content will provide extra fuel for your 

sales. 

I 
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Some vendors choose to pay influencers a set fee up front. 

Or, they simply pay them a commission. However, you can 

also use a hybrid approach where they get a minimum set 

fee in advance, followed by affiliate commissions for every 

sale they convert. 

You can find influencers in your niche by going on the social 

platforms that you want to promote your products on and 

using hashtags and keywords to find the people that are 

getting the biggest engagement and who have a large 

following. 

Ideally, you want to choose to work with someone who is 

actively engaged on the site or app. Just because they have 

built a large audience, it doesn't mean they are influential 

enough to continually send sales your way. 

You want to investigate the influence or a little bit to make 

sure there are no scandals that are emerging or existing 

about their content or behaviors. Many people will buy 

followers, so you want to make sure you are looking at the 

engagement rather than just the numbers. 

Don't be afraid to recruit an influencer who doesn't have as 

many followers as the big influencers do. Sometimes, 

influencers with a more modest follower count can have a 

big impact on your sales, and there will be less competition 

to have them onboard, so your fee to get them to promote 

for you might be a lot less. 
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Chapter 11: JV (Joint Venture) 

Pages 
V Pages Should Be Giving You All the Details You Need 

to Promote. 

JV (Joint Venture) pages are similar to sales pages, but 

instead of trying to convert a customer into becoming a 

buyer, they are converting a prospective affiliate into 

coming onboard to promote their product. 

The JV page allows them to present all of the information 

about their upcoming launch so that you can determine 

whether or not their product is a good fit for your list, and 

whether the commissions and other details are going to 

benefit you enough. 

The JV page should be as transparent and thorough as 

possible. The last thing any busy top performing affiliate 

wants to do is have to reach out to a vendor to get more 

information when you are busy trying to fill your 

promotional calendar with content. 

Look for a headline that informs you about how much you 

stand to earn per sale based on all of the funnel tiers. Then, 

look for the details about the exact dates and times (in EST) 

that the launch will begin and end to see if you have a spot 

for it in your promo calendar. 

See if they have included any storyline about the product 

itself, why they feel consumers need it, how they went 

about making it, or any other details that you feel will make 

a difference in whether or not you choose to promote it. 
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If the JV page is vague about what the product is or how it 

works, you can skip it or reach out to the vendor for 

clarification. You have to convey to your own audience 

these details, and if they are not being forthright, it will 

make it difficult to convert your subscribers into buyers. 

On the JV page, you can usually find a graphic that will show 

you how a funnel unfolds. This will include the front end 

product, along with all of the upsells and downsells. It 

should also detail the commission percentage for each 

item, along with the price point. 

Some vendors will include an excerpt or a quick video that 

will show the product in action or show what it entails. This 

is especially helpful if they are unwilling to provide you with 

an advanced review copy. 

On this page, you will find any information about a possible 

contest that the vendor is hosting. Sometimes, you will find 

vendors who include a lame bragging rights contest on the 

third-party platform, but you want to know the details of 

any cash prize contest that they have going on for their 

launch. 

Another thing you may find, in addition to the buttons 

where you can go to the platform to get your affiliate link, 

or some swipe files that you can use to create your email 

promos. 

These can be tweaked so that they match your own style 

and voice. But they do give you the ability to quickly and 

easily use their content to promote a product if you are 

short on time or just want the details provided for you. 
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Don't expect to find a review copy on the JV page itself. If 

you would like to ask a vendor for one, you may want to 

reach out to them directly via email or on Facebook or 

another social media network to inquire about whether or 

not that is a possibility. 
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Chapter 12: Buyer Keywords 
ere Are Some Keywords to Look for That Indicate 

Buyers Have Cash in Hand. 

When it comes to keywords, you will be using these 

in many of your affiliate promotions in order to not only get 

ranked by Google and other search engines, but also to get 

found on social media platforms. 

Keywords can be informative or educational and help guide 

people to find the information that they need to absorb in 

order to address their goals or problem areas. But they can 

also be used specifically to help people find the products 

that they want to purchase. 

As an affiliate marketer, you want to be using specific buyer 

keywords that help guide people who have already made a 

decision to purchase something. There are many types of 

words that can help you understand what part of the buying 

cycle the consumer is in. 

You are trying to reach those who have already made that 

decision, so therefore, they would be using words like buy, 

where to buy, coupon, best (product), in stock, and so on.  

Even the word review is an indicator that the consumer is 

looking for someone specific guidance in where to go to buy 

that product and why. By targeting keywords that prove the 

intention of the visitor, you will be able to convert at a 

higher rate than those who simply use broad or even long 

tail keywords that are not honing in on people with cash in 

hand who are ready to spend it. 
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Chapter 13: Launch Jacking 
aunch Jacking Can Help You Beat More Established 

Competitors for Commissions. 

Launch jacking is the process of positioning your 

content online so that it can get indexed and ranked early 

on. If you are able to get your blog posts that are reviewing 

products optimized for search engine results pages before 

the competitors can do it, you will perform better during 

the launch of a product than they will. 

Even if your competitors email consumers about a product, 

they will often go to Google or other search engine to look 

up more information about it. By creating and ranking your 

content early, yours will be the link that they click on, and 

they will likely buy the product through your link as well. 

In order to be successful with launch jacking, you need to 

stay abreast of all of the products that are coming up in the 

weeks and months ahead. You can do this with both digital 

and tangible items. 

Once you have identified a product that is launching in the 

near future, you can create content using strategic 

keywords like the buyer or review keyword phrases and 

make sure search engines are crawling it as quickly as 

possible. 

You can do this even before the vendor has their JV page 

set up where you are able to go get your link. All you have 

to do is get the content for the product review prepared as 

much as possible so that it can be crawled, and you can go 
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back and add any additional details as well as your affiliate 

link as soon as they are readily available for an update. 
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Chapter 14: Marketplaces 
arketplaces Can Help You Find Profitable 

Products to Promote. 

Sometimes, an affiliate marketer will know 

exactly what they want to promote based on products that 

they have personally purchased in the past period or, they 

will see trends online and want to jump on those and be 

able to earn commissions from the sale of those products. 

But if you are working as an affiliate marketer for any long 

period of time, you may think you're running out of ideas, 

and that's where a marketplace can help you pinpoint the 

most profitable products that will convert well for you. 

First and foremost, make sure you understand that 

regardless of how well a product performs, the burden is on 

you to make sure you are only promoting quality products 

that are fitting for the needs of your subscribers. 

You should never sacrifice your ethics and promote 

products that are not right for them or that are not of top 

quality just to earn a quick buck. With that said, you can use 

the marketplace to find the products that will help you earn 

enough commissions. 

For example, on Amazon, not only can you go to the 

bestseller’s lists (they have one for every category and 

subcategory), but you can also look on the pages of similar 

products to see what else might be recommended. 

If you had already promoted a KitchenAid stand mixer, and 

you wanted to promote similar products, you could visit 
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Amazon’s KitchenAid stand mixer page to see what else 

might be recommended. 

That might include attachments or accessories that can 

improve the use of the original core product. If you scroll 

down the page, you will also see a section titled: Products 

related to this item. 

Here, you might find a handheld milk frother, a portable 

blender for smoothies, a vegetable peeler, a one touch can 

opener, or a grain or flour mill. What they are doing with 

their algorithm is targeting additional kitchen appliances or 

gadgets that they think someone who cooks from scratch 

using the mixer might appreciate or need. 

This type of marketplace, where they sell tangible products, 

will allow you to see customer ratings and feedback that can 

help you determine whether or not this particular product 

is a good option. 

Other platforms have additional details that can clue you in 

as to whether or not the product will convert well for you. 

For example, if you go to ClickBank, you will be able to see 

a gravity score for each product that tells you how many 

individual affiliates are converting on that offer. 

You will be also able to see what your conversion amount 

will be in terms of commission and whether or not there are 

any recurring or rebilled profits to be earned. The icons 

below the listing will tell you whether or not there is a 

funnel in place, whether there are any other types of 

earnings such as CPA (cost per action/acquisition) payments 

you can get, and so on.  
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If you go to a third-party platform like Warrior Plus, you can 

sort the Offer results as an affiliate in different ways, such 

as seeing which ones have the highest conversion rate or 

visitor value, as well as things that might deter you such as 

those that have a higher refund rate so that you can avoid 

them. 
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Chapter 15: Ripe Niches 
here Are Many Niches That Are Ripe for Affiliate 

Earnings. 

Some new affiliates get it completely wrong when 

searching for the right niche that they hope will 

deliver a windfall as an affiliate marketer. Instead 

of going with proven niches, they try to think outside the 

box, zeroing in on niches nobody really cares about.  

In the world of online marketing, competition is not 

something you should shy away from. In fact, it is one of the 

strongest indicators that you can earn profits whether you 

are an affiliate or a vendor. 

Seeing a lot of competition means there are proven sales 

happening in that marketplace. So when it comes to 

choosing a niche as an affiliate, there are a few different 

ways you can go. 

First and foremost, you want to make sure that you are 

choosing a niche that you think you will enjoy writing about 

or creating videos for over a long period of time. Some 

people do select niches that are popular, even though they 

have no personal interest in it. 

It's not a prerequisite, but it does help when you are fully 

understanding the amount of content that you will need to 

be creating for your blog, your email autoresponders, and 

all of your social networking profiles. 

Having to write or record content for something that you 

show very little interest in can be a drag after you have been 
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doing it for a short period of time. Initially, it may not matter 

that much, but as the days go on, you may find yourself 

wishing you had gone in a different direction. 

You can choose a niche that you are interested in that is 

profitable based on many of your hobbies and own personal 

experiences. For example, you might have a lot of 

experience just motivating friends and helping them 

improve their self-esteem. 

You might become a self-help and personal development 

affiliate who promotes digital products that assist people in 

being their best self. Or, maybe you are a senior citizen who 

looks very youthful because you have taken good care of 

yourself, and you have a lot of tips and insight, as well as 

recommendations to share to others who want to do the 

same. 

You might be a golfer who has hit the links since a young 

age, and you can tap into one of the most lucrative niches 

where products cost a pretty penny, and you have the 

potential to earn both digital and tangible commissions. 

Another way you can choose your niche is based on the 

volume of people who are involved in it. For example, there 

will always be people who want to know how to lose 

weight, and there are a lot of them at any given time. 

Certain trends may identify a growing interest in a niche, 

even one that has been an evergreen concept for many 

years. An example of this would be the survival prepper 

niche. 
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This is not a new concept, yet it has a rising interest due to 

the pandemic, global frail economy, as well as supply chain 

issues, weather events, and other topics that make people 

interested in learning more and purchasing products. 
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Chapter 16: Offer Evaluation 
ffer Evaluation Is More Complex Than You May 

Think. 

For affiliates who are creating product reviews, 

you may want to think a little differently than 

just delivering the specifications of a product 

and whether or not you feel like it is a good buy. 

There are many other things to consider, including what 

was mentioned previously about the reputation of the 

vendor and the true cost of the strategy to implement or 

the actual end cost of the product. 

The people who are reading or watching your product 

reviews want to know a little more detail than what you 

may normally have seen in the past. Not everyone can 

simply take a course and implement it the same way 

someone who is more advanced can do. 

It's helpful if you can create a case study about the use of 

the product, and then report on the struggles that you 

encountered, any clarification that you needed, any work 

arounds that you found, and so on. 

While many sales letters may emphasize quick results, 

whether it's a digital or tangible product, you want to clarify 

how much time it will actually take people to get from the 

stage they are now to the end results they are hoping to 

achieve. 

O 



The ABCs of Affiliate Marketing Success 

 

43 
 

Chapter 17: Platforms for Affiliates 
latforms for Affiliates Include Third Party and Vendor 

Direct Options. 

As an affiliate, you have many opportunities in front 

of you about where you want to promote from. There are 

different reasons you might choose one option over 

another. For example, a direct vendor situation (who uses 

something like AMember to pay affiliates) cuts out the 

middleman fees that might make you earn less. 

You can type in the name of your niche and words affiliate 

program and find vendors who have their own built in 

affiliate program. But sometimes, they’ll also pay a lot less 

– like 10% instead of 50% that they may feel pressured to 

offer in a competitive marketplace, so check carefully.  

Different platforms have different payout times. For 

Amazon Associates, you won’t be getting paid for your 

commissions for at least 60 days. For ClickBank, it’ll be a 

weekly paycheck or biweekly, but it depends on how you 

have it set up.  

Warrior Plus might let you collect your Wallet payments in 

three days or it might take a much longer period of time. 

You can check these platforms as well as JVZoo, CJ 

(Commission Junction) and Share-a-Sale to see what works 

best for you. 

You want to look for quality vendors who have good 

products for sale. Depending on where you live or what 

your banking situation is, you may like or dislike their 

payment options.  
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Chapter 18: Q & A Sections 
 & A Sections Give You a Lot of Fodder for 

Reviews. 

Q & A sections on Amazon and other sites can 

help you create a review that is very detailed and 

thorough – exactly what Google and other 

search engines are looking for. Going back to our example 

of a KitchenAid stand mixer, you can find over 180 

questions that customers have asked because the 

information they were looking for was not on the sales 

page. 

They may want to know what country the product was 

made in, because many consumers like to buy made in 

America products. They may ask for the difference between 

this particular model and a different one or which 

attachments come with something if it wasn't clear. 

They might ask about effectiveness. For example, some 

consumers will ask about whether or not this mixer can 

cream butter and sugar together smoothly or whether it 

can handle a pizza dough. 

You don't want to copy the questions and answers and put 

them into your product review period what you're doing is 

scanning through these Q & A items to see what types of 

information people want to know.  

For example, if there are a lot of questions about 

attachments or what the product is made of, that is 

something that you would want to address in your product 
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review without simply copying and pasting the questions 

and answers directly. 
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Chapter 19: Reviews 
eviews Can Be Created in Several Ways to Appeal to 

Consumers. 

Coming up with slants for your reviews might be 

something you do once, or it might an ongoing process for 

you. If you don’t want to have to brainstorm different 

methods, you can pick one and design your review site 

around it. 

An example of this would be a “top 10” review site or a 

“buyer’s guide” site. That means every post you’d make 

would fit in line with a top 10 list or a buyer’s guide, and it 

wouldn’t deviate from that format.  

If you want to do multiple slants and switch things up, you 

could have some top 10 review, top 5, top 3, or best 1 item. 

You could do buyer’s guides or a “this versus that” post.  

You might do a case study, slant it around a feature price 

point - or create an unboxing video. You could do a compare 

and contrast option, or even do a “best for” review slant 

where you mention several products for different purposes. 
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Chapter 20: Showcase Your 

Expertise 
howcase Your Expertise as an Affiliate to Increase 

Your Income. 

Affiliates are often known for just reviewing products 

and not putting much additional effort into their earnings. 

But the very best affiliates know better than to do that. 

Instead, they position themselves as experts. 

Instead of letting all of the acclaim go to the vendor, they 

show up with their own insight and instructions for their 

niche audience. This elevates their opinion to a whole new 

level in the eyes of the consumer.  

You can do this by sharing value with your readers as a 

blogger, by creating your own info products that compete 

with or complement the other vendors’ products, or by 

offering coaching or services in the same realm of the other 

products.  

Sometimes the expertise you share might be in just getting 

the most from their purchase. Any added tips you can 

provide to the consumer – whether it’s about washing a 

tangible item or strategically understanding and 

implementing a digital one – will be welcomed by those 

who wouldn’t have known the information otherwise.  
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Chapter 21: Tangible Product 

Promotions 
ou Can Do Tangible Product Promotions Without 

Having the Product in Hand. 

Some affiliates feel as if they struggle to review a 

tangible product unless they have it delivered to them. 

However, this is not a feasible idea because there's no way 

you can purchase every single product that you need to 

promote as an affiliate. 

For example, if you are in the fitness niche, you can't be 

purchasing 12 different treadmills or elliptical machines for 

all of your upcoming reviews. You might own one, and you 

can compare that one to the others on the market, but you 

don't have to own them all or have them delivered so that 

you can have a hands-on review. 

There's a lot of information that you can get just from the 

specifications of the product. For example, if you know that 

a specific treadmill has a very limited number of features, 

you can discuss how that might impact them in their 

workouts. 

There are always plenty of pictures of products online that 

you can point to without having to be there in person to 

snap your own pictures or use a product yourself to know 

what you need to share with the audience about it. 

There should be some sort of reinvestment fund that you 

put together whenever you begin earning profits as an 
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affiliate so that you can purchase some products in your 

niche and do a hands-on review. 

While you don't have to do this with every single review, it's 

nice to show people that you are investing in the niche and 

it will allow you to create some different types of content, 

which we will be talking about a bit later. 
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Chapter 22: A Strategic Bridge Page  
nite Buyers and Sellers with a Strategic Bridge 

Page. 

This is also known as a Landing Page. 

Instead of just sending your visitors directly to a 

product and hoping the vendor does a good job of 

converting them into a sale for you, you can use a presell 

process where you warm up the audience so that you enjoy 

higher conversions. 

You can do this through the use of your blog posts and email 

autoresponders – but you can also do it with a bridge page. 

Using a bridge page, you’re sending your visitors to a 

strategic page that can mimic the appearance of a sales 

page in a way, delivering headlines, storyline, bullet points 

and benefits that you may feel aren’t enough on the 

product’s sales page.  

You can also use bridge pages to showcase your bonus. 

Instead of the copy highlighting the product’s specification 

and benefits, it will cover your bonus – and what it will do 

for those who get access to it just by purchasing through 

your link.  

Instead of a buy button, you can have a link to the other 

vendor’s product page, with a call to action such as, 

“download my bonus as soon as you check out!” The bridge 

page can be split tested, too – so that you maximize your 

earnings.  
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Chapter 23: Viral Tips 
ere Are Some Viral Tips That Can Help You Earn 

More Commissions. 

As an affiliate marketer, you will be creating 

content that is both on your own blog and also social media 

platforms. On both of these options, you can have content 

that goes viral with the niche audience. 

As long as you have social sharing buttons on your own 

blog, you can have your own posts go viral and be spread 

across platforms such as Pinterest, Facebook, Twitter, or 

even just via email. 

You can also go viral on social media platforms themselves, 

such as creating a short form video review that goes viral on 

TikTok or a Facebook post in your niche group that gains 

traction.  

Sometimes, there's no set way you can ensure that your 

content will go viral. But you can definitely increase the 

odds. First and foremost, you need to ask that people like 

and share your content. 

A good call to action is sometimes all it takes to achieve that 

goal. You also want to make sure that your content is being 

published at the right time, especially if you are using a site 

where this is extremely important for the algorithm, as it is 

on TikTok.  
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Chapter 24: Webinars with Product 

Creators 
ebinars with Product Creators Can Be Effective 

Moneymakers for Affiliates. 

Hosting a webinar as an affiliate can be a great 

way for you to earn additional commissions. They are not 

hard to manage technically with the right tools, and you can 

attract a large audience that will tune in to hear your advice 

and recommendations. 

The key is to not make it appear or sound as if it is a selling 

webinar. Instead of trying to attract people with the 

promise of a review, you want to just promise good, 

valuable information and deliver on it. 

Come up with a topic that is relevant to the product that 

you want to promote. For example, if you have a desire to 

promote an email marketing course that is launching, you 

might put together a webinar with 15 list building tips that 

can help you add 5,000 subscribers.  

Then, promise them that at the end you’re going to tell 

them about a course that’s going to help them increase 

their email conversions tremendously. It’s even better if 

you can clue them in about a secret discount coupon, so 

approach the vendor and let them know about your 

webinar to see if they’ll give you one. 

They might even agree to pop into the webinar and answer 

any questions your attendees have. You can record your 
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webinar and use it as a bonus later, or gift it to subscribers 

who weren’t able to attend in person. 
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Chapter 25: XML Sitemaps 
ML Sitemaps Can Help Your Reviews Get Indexed. 

As an affiliate, you want your blog posts to rank 

well in Google and other search engines. In order 

to do that, you have to make sure all of your pages 

are crawled and indexed. 

Use an XML sitemap to help search bots navigate their way 

around your domain. It will provide the structure of your 

review site, alerting them to categories, for example, and 

then give them access to the links of pages and posts that 

they need to index. 
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Chapter 26: YouTube Channel Tips 
ere Are Some YouTube Channel Tips for Those Who 

Review Products for a Living. 

Using YouTube as an affiliate marketer is a 

wonderful way to increase your earnings period this is a site 

or app that is lenient in terms of using your affiliate links in 

each and every video that you upload. 

You can use a simple slideshow, with your voice narrating 

the screen if you want to promote a digital info product. You 

can also use an over the shoulder screen capture tool such 

as Camtasia or CamStudio if you are showcasing some sort 

of strategy or tool online that they can see as you use it. 

If you are reviewing a tangible product, you may want to 

learn how to use unboxing videos to your advantage. This is 

when you purchase a product and record the process of you 

getting the box upon delivery, opening it, going over all of 

the features and giving your honest opinion about how well 

it works. 

Ideally, you can show the product being used so that they 

can see what it's like. When you are doing it in real time 

without stopping and editing the video to erase any 

negative aspects, you will gain the loyalty and trust of your 

audience because they will get to see whether something 

works properly or has any imperfections, and how you 

overcome it or decide that it's still worthy of their 

investment. 
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Chapter 27: Zero-Cost Traffic 

Generation 
ou Can Use Zero-Cost Traffic Generation to Send 

People to Your Reviews. 

Affiliates don’t have to worry about being forced to 

wait until a search bot indexes their reviews for a top spot 

in the SERPs. You can bypass the search engines and begin 

enjoying no-cost traffic from many different social 

platforms.  

There are so many for you to consider, and most niches are 

on just about all of these platforms to some degree. 

YouTube is the second largest search engine, so you 

definitely want to be there. 

But short-form TikTok has taken off in a huge way, so that’s 

another multi-niche platform you want to promote on as an 

affiliate. Use Linktree to bypass their “one link rule” on sites 

like this that don’t allow you to post affiliate links on every 

post.  

Instagram and Pinterest are image and video platforms you 

can use for targeted traffic at no cost. And depending on 

your niche, you might also want to use old school Facebook 

pages and groups, too!  

Succeeding as an affiliate marketer doesn’t have to take a 

long time to pay your dues, it doesn’t need to break the 

bank, and it doesn’t have to be difficult. As long as you’re 

genuine and consistent in matching your audience to the 
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best products, you stand to enjoy a great future as a 

financially stable online entrepreneur! 


